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(xi) Models and miniatures.

(xii) Exhibitions, shows, melas.

(xiii) Competitions.

(xiv) Public meetings and speeches.

(xv) Demonstrations.

(xvi) Weeks.

(xvii) School propaganda,
(xviii) Model villages.

Never forget that until the women are interested in Rural
Reconstruction progress will be slow and uncertain.
Particular attention must be paid to their special needs and
to the amenities of their homes. In all forms of publicity,
therefore, special attention must be given to the women,
as otherwise they are sure to be forgotten and yet they are
obviously more important than the men for everything
concerning the home. The women must have special days
or hours, special shows and performances. They will want
special pictures, special books and special newspaper
articles.

(i) Wireless broadcasting. All modern methods of
publicity aim at multiplying to infinity the power of
transmitting a message, and are therefore peculiarly suited
to the Punjab, with its vast numbers, its scattered villages,
its shortage of roads, newspapers, and other means of
communication, its illiteracy and the peculiar difficulty of
reaching the female half of the population ; and the scarcity
of trained teachers and instructors. Wireless and the
cinema are perhaps the two best means of mass instruction
yet devised. They appear to be expensive as they require
a considerable outlay of capital and cost a fair sum to run,
but their cost is very little indeed compared to their
efficiency, the work done, and the size of the area they can
cover.